. in'sperts stadiums-and arenas. )
7 “What you- Have i’ Robbinsville' is a venuye ]Jke i
any stadmm is a venue Gu]luscm told members of

“Schools look -
to busit zesses

" BY cnnMEH cusmo
' STAFEWRITER

oAt a tlme ‘when cash-strapped. sehool districts™
* statewide are-locking ‘at tight hudgets, some ‘are -+
& vhuming: 1o ‘eorporate- advertising - for sperts fields -

- and hight school gyms, and a-few: dlsmcts in'Mereer

County could soonjoinin, -

3 " Robbinsville is one of the dlstncts serlously con-

,srdenng advemsmg As A way to0.bolster school Teve-
nues, - '

: “Tms gan be the nexh aren for corporate market-
ing* said John Gulluscio; presuient of Cerporate - |
Marketmg Assocmtlon, a sports and entertainment |;
agency that Specidlizes in placing corparate doilars

- ness- of advertising. .
some hurdles. to get gver,” said.

From The Times (Trenton, NJ) -

October 2008

| Jeans and dnnkmg Gatorade »
I Thotight advertising is ‘becom-

the school board last Week, o

"CMA ‘contracts with' several
school distriets in Monmouth and
Middlesex counties, and - Toms
River Regional in. Ocean County
Advertisers in those counties. in-

- clude .insurance companies and

eommumty colleges. '
Compames could select from

o advertrsmg packages that range'
- from $3,500- to $7, 500 for signg . aof

various sizes in .gym ; and stadium

. aréas. as well as scoréboards and‘
sehiool marquees. . . ‘
_ ‘Board 'membet- Thomas Halr .

 said ‘bringing in advertising” in-

stead of relying solély on taxpay—
erfunded dollars is-a good- idea:
But some hoard members asked
whether schiools catild accept ad-
vertising - money, - and what it

- means for. schools o become
‘more eommer(:lallzed

“‘Sohoo]s aren't- in. the “busi-

Joseph Armenti, who aiso asked

. if the Board; being a nonproﬁt en-

tity, could be taxed pr even take

‘1o the réveénue.

But interim business adnitnis-

- trator -Domenick -La Graipa said
- because. the_school board is a-
nonprofit entity, tle revenue

fr'om_'adrertismg_‘is_nor‘rt_axable; ’
" Responding to the commer-

- cialization . of schools Gulluscio

said students are Gike walking -

" ‘billbosrds in the classrooms.
- “Walk'into school tomerrow and

youll see students with Nike
hats, Juiey Couture oh their

..I have.

mg an option for more ‘sehools,
" districts have looked:.at “other
~ .ways of bringing i revenue; said:

‘Mike Yaple, spokesman for New

Jersey -School- Boards Associa-
tion.

Yaple sa1d booster clubs, eg}_b

. catron foundations and parént-

associations “have held

auctions with high-end prizes hke_:'.

_a trip to- France and froni-row

tickets. t0 -a Bruce' Springsteen

concert. Other. -districts. have

cparthicred with ~busingsses- ‘and.

‘pha.rmaceuticals to bring In reve-
nue.
S ) - perfect world schools

-’ reality is that when tax.dollars
_get tight, officials will shart look-

ing around for; creative. ways to

_raise revenue,” Yaple ‘said.
One of the first to implement
advertising: and . naming - fights

was the Brooklawn school drstnct .

in Camden Count.y, which in 2001
sold the naniing rights of their
schools new gym for $100,000,
Yaple said. It-is now called The
ShopRite of Brooklawn Center.
‘Around the -same time, Toms

River Regional-implemented ad-

. vertising and naming rights. in its
district, - - -

. Miehael Citta, assistant super
mtendent for’ the - Toms * River
schools, said the. district raised $1
million over the past five years
through - advertising. Tobacco
and aleohol companies are not al-
lowed to he sponsors, he said. -

Citta recomrends other
schools take-the ‘sports- -market-
ing approach “Funding in educa-
ton'is difficult’as # is. We're al-
ways locking for -an‘edge to add

would have-plenty of funding and-
this-wouldn’t be dn issue. Butthe -

to programs - without havmg to_

tax the taxpayers.”

District. adnumstrators 1n'
. Robbinsville met. last- month o

discuss. mcorporatmg ad revenue.

“John Szabe; Robbmsw]le super-.

intendent, said the adrmmstra—
tion would suppors brmgrng addi-

tional funds into the district, but’

the plans are in the “very prehrm
nary” stages. The school board is
expécted to. consider advortrsmg
proposals at its mesting Tuesday.

. I passed, the board would de-

-terrmne if the advertising revenue ——
will-be used -for extraoumcular
. Activities, facilities for students-or
‘other * areas: The board would|
- “also” determme what ads.-and

eompanies: are suitable for the
district, Szabo said,

. In Hamilton; an.ad hoe com-

m1ttee with _two school hoard
members. was formed this sum-
mer 1o Jook into ‘marketing: and
development possinilities in the
district, sai Carel Chiacehio, the

. assistant supenntendent forbusi-

ness and board:secretary.

“T'ike every district, we cer-

tainly are locking for opportuni-
ties to receive revenue that’s not
going. to have a negative impact
on the taxpayer " Chiacehio said.
Hopewell Valley Regional is
also considering. additional reve-
nue sources. The distTict-already

“allows the football booster team

to Seli advertisements at games.

The money the boosters generate |

goes -fo' buy-equipment for-the

.-football ‘team, said: Rebert Cola-

vita, the distriet. busrness admin-
istrator,

"The district also charges
rental:fees for community mem-

‘bers” who use school ﬁe1ds or

Eyms.
“The. East” Windser- Regional

‘school distriét is taking.a careful
look at advertising, said Kutt

'Stumbaugh the busmess admin-

istrator. .

“We re not opposed to it, we
just want 0 he cautious,” Stum-
baigh said, adding, “3t what level

‘do we expose commercialization?

We know kids are hyper-mar-
keted all day, every day, on so¢
many levels. Qur choice Is, ‘at
what level do we participate?’ ”

. Conlact Carmen. Cusido of ceusi-
do@njtimes.com.




